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By Rey Post, Managing Editor and Associate Broker, Sotheby's International Realty

Continued on page 9

This month’s Distinctive Property, 39 Yana Drive

A world-weary President questions whether to run for a second term in office, as his personal agenda has 
been picked apart by the United States Congress, lobbyists and a determined collection of the richest and 
most influential men in America. With global turmoil building, the President’s administration is shocked 
into action and once the crisis passes, this leader resolves to change the face of American politics forever, 
proposing a radical left-wing economic agenda, but with very right-wing methods of governance. 

Though one might observe that this description is curiously close to a real-world scenario, it’s actually the 
plot line of The Fourth K, a novel by Mario Puzo, published more than 20 years ago. By the author’s own 
admission, the novel was a commercial failure, especially when compared to his most famous work of fic-
tion, The Godfather.

Whether or not the story in this novel mirrors reality, there is no denying the enormous potential the oc-
cupant of the White House has to effect change in government policy. No matter the period in history, the 
level of public support, or the ability to influence legislation before Congress—with few exceptions—the 
President still possesses the unique potential for bringing the country together in times of true need.

In the 1962 published novel, Seven Days in May (also made into an Academy Award-nominated mov-
ie), a President weakened by unpopular policy decisions, learns of a plot by the nation’s military to 
unseat him in a coup. Rising to meet the challenge, the President goes before the public in a televised 
address and, in a rousing speech, demands the guilty military officers resignations, which produces the 
desired effect of squelching the coup, and also gives the Commander-in-Chief the opportunity to re-
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Sotheby’s International Realty’s 
weekly radio show features a 
variety of compelling stories, 
guest interviews and listener 
questions regarding all aspects 
of the current real estate market.

“All �ings Real Estate”
Tune in Every Sunday at Noon.

RADIO SHOW

Join host Rey Post and his guests each Sunday 
at noon on Santa Fe’s Talk 1260 KTRC-AM

atreradio.com
Now streaming live on santafe.com

All Things Real Estate is honored to be a 2011 Santa Fe 
Chamber of Commerce Business Excellence Award Nominee
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The “Funny Season” for Taxes
Title Insurance News
By Steve Riemann, Santa Fe Area Manager, Fidelity National Title Insurance Co.

This is the time of year when taxes are billed and due, and also the 

time when tax bills from the County Treasurer can get “missed.” To 

help the consumer, we offer the following information:

•	 Taxes in New Mexico are billed November 1 for the calendar 

year, in arrears.  Taxes are paid either in full or in halves, at your 

choice or the choice of your lender, if taxes are paid through 

escrow. First payment is due November 10 and late by Decem-

ber 10. The second half (if chosen) is due next April 10 and late 

May 10. Please be advised, however, that you will only receive 

one billing in November, so you will have to remind yourself if 

you decide to take the two-payment option.

•	 Potential difficulties can occur when people transact their 

property over recent months. If a sale has occurred, it is un-

Real Estate Improvements—Barns and Outbuildings
 Around The County
By Sonja Howle, Dealer, Sand Creek Post & Beam 

dine and play. The San Antonio River Walk was extended north 

to the Pearl, past its one-time competitor, the Lone Star Brewery, 

(now better known as the San Antonio Museum of Art). 

The Stable has been restored to its original grandeur and is one of 

the city’s most popular hospitality venues. In 2011, more than 250 

private events will have been booked—everything from a luncheon 

reception honoring Caroline Kennedy to weddings and galas. And 

so, as one San Antonio architect stated, our Pearl has been recast.  

In the June issue of this newsletter, I mentioned that the Famous 

Barns series would be launching soon. The series highlights a dif-

ferent barn each month and will be a regular feature in The Cowboy 

Way Magazine, beginning with the fall issue.

Barns are famous when they have historical or architectural sig-

nificance. The Pearl Stable in San Antonio is one of those barns of 

yesterday that helps us understand how to build structures that will 

continue to be significant tomorrow. The Pearl Stable was built in 

1894 and is more than 117 years old. It’s an oval barn that was once 

home to the 60 or more draft horses of the Pearl Brewery (then 

known as the San Antonio Brewing Association). When transpor-

tation was transferred to trains and trucks, the Stable became a 

storage building, then a hospitality center. When the Pearl Brewery 

closed its doors in San Antonio in 2001, this historic site was in 

danger of losing its presence.  

Then Silver Ventures, Inc., purchased the 26-acre Pearl Brewery 

complex to create a place where residents could live, work, shop, 

likely that the Treasurer will process the change of name in 

time for the tax bill to come to you. The tax bill may be printed 

in a prior owner’s name and sent to their forwarding address. 

That is because the tax bill database has likely already been 

prepared by the Treasurer, waiting only for the County Asses-

sor to set the mill levy rate.  

•	 Because you are the owner on November 1, the tax bill is 

your (or your lender’s) responsibility. If you do not receive 

your tax bill during the first week of November, contact your 

friends at Team Fidelity. We can print you the tax bill with 

the correct account number on it (even if it doesn’t always 

have the correct name on it), to make sure your tax payment 

is not missed.

The Pearl Stable in San Antonio, Texas
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One of my favorite client moments is at the beginning of the 

architectural design process, when we open the folder of pic-

tures clients have collected, sometimes spanning years. This 

is when their dreams come spilling out—the colors, textures 

and spaces they see and feel are beautiful. What I find most in-

spirational about these “inspiration” images is that the clients 

don’t want the exact room in the photo, but want their own 

personal vision of it. 

Heads bent, we pour over the pictures, details. I ask, “What is 

it about the picture you love?”  Sometimes people know. “The 

color,” they might say or “I love the big tall windows that open 

out.” Other times the answer might be, “I don’t know, I just 

love the feel of this room.”  

We talk about the way the light comes in, how the depth of a 

wall and the height of a room can make a room grand, the use 

of round or crisp corners; we look for the hand of the crafts-

Individual Style: Putting Your Stamp on Your Home
Architectural Insight
by Deb Auten, Architect 

man in the plaster, the tile and the wood. We peel through the 

layers of images with those essential discussions of light, color 

and sense of space. That’s when it gets interesting, when the 

more eccentric ideas begin to flow and when people tend to 

get a little nervous.

Resale value asks of us: Will someone else like my house? Will 

someone else buy my dream?

I always say go for it. Through the years, homes for my clients 

have included secret portals, outdoor showers, a wide variety 

of reclaimed doors, a rainbow of plaster colors, a 100-foot-

long hallway for a photographer, and hand-etched pictographs 

into the exterior stucco of one memorable house. This is char-

acter building for buildings and what gives wings to the dream 

of the homeowner. If you can bear to sell, your unique stamp 

of an idea may be the very thing that makes someone else love 

your home. 

How a Board Should Operate
Property Management Report
By Tom Simon, Owner, Westgate Properties, LLC

A committee in a condominium association made a recommenda-

tion to the board to raise dues 5 percent. A committee member felt 

strongly that the dues should have been raised more, and circulated 

a letter to all unit owners titled “Reality Check” that recommended 

a 10-percent increase, also noting that anyone who can’t afford this 

should consider selling their unit and moving elsewhere. He felt 

strongly about his position, argued it forcefully in the committee, 

but when he lost the debate he brought his argument “to the people” 

hoping to shape the final board decision. The board terminated his 

committee membership and established a set of Rules for Service 

that all future committee and board members must agree to prior 

to serving. Among other things, it requires members to support the 

decision of the group once a decision is made.

Community associations exercise democracy at its most funda-

mental level and it’s important that board and committee members  

understand how to work together as a decision-making body. The 

need to leave your self interest out of it is obvious to most. The 

more common problem is how to reconcile competing views of 

what it means to serve in the best interest of the whole community.  

Consolidating different points of view into a final decision is the 

essence of leadership and the reason that a decision-making pro-

cess exists using rules of order and specialized board roles.  

Future columns will address how these responsibilities are al-

located, how the members work together to serve the best inter-

ests of the community and how a board works with a manage-

ment company to implement its decisions. 

Tom Simon is an Association Management Specialist and the 

Managing Member of WestGate Properties, who specializes in 

commercial and association management.
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Nestled in the hills of the 
beautiful San Ysidro subdivision, 
this magnificent property offers 
unparalleled privacy and teems 
with outstanding architec-
tural features by David Milburn. 
French antique-hand-painted 
beams in the kitchen, wonderful 
Moroccan entry doors, and a 
large great room with 19-foot 
ceilings are only some of the 
qualities that make each space in 
both the main and guest homes 
both unique and functional. Only 
two minutes to Tesuque Market, 
five minutes to Auberge Encan-
tado, five minutes to the Opera, 
and 10 minutes to the Plaza, the 
fully landscaped grounds, featur-
ing boulders brought in from 
southern New Mexico, are your 
gateway to stunning Sangre de 
Cristo/ski basin views.  A home 
that truly cannot be duplicated 
at this listing price, the property 
is currently used with a caretak-
er’s downstairs apartment and 
includes a pitched-roof artist 
studio with 12-foot ceilings.
Offered at $1,495,000   
MLS 201102681

DeAnne Ottaway
505.690.4611 
deanneottaway@yahoo.com

Distinctive 
Property
39 Yana drive
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July Home Sales
Real Estate by the Numbers
By Abigail Davidson, Associate Broker, CRS, ABR, SRES, CLHMS 
Sotheby’s International Realty

The following information has been compiled to provide you with 

updated information on sales in Santa Fe and its surrounding ar-

eas from July 1, 2011 to July 31, 2011.  These statistics are for all 

residential home sales including single family homes, condos and 

townhomes.

There were a total of 110 home sales during this time period rang-

ing in price from $65,000 to $4,700,000.  The number of sales this 

month was down from132 homes sold in June 2011.  Total sales 

volume for July was $50,310,972, down $13 million from June.

The average sales price was $457,372, down slightly from the aver-

age sales price of $479,725 for the month of June.

 

Homes on the market for more than 120 days sold for an average of 

93.28% of the list price at the time of sale and accounted for 48.18% 

of all sales.  Seven homes sold in 30 days or less.  

The average number of days on the market was 183, which is lower 

from average days on the market for June, which were 212.  Here is 

how number of sales per price-band reported in this month:

•	 59 homes sold for under $350,000; 

•	 19 homes sold from $350,000 to $500,000; 

•	 26 homes sold from $500,000 to $1,000,000; 

•	 6 homes sold from $1,000,000 to $4,750,000. 

Days on the Market

0-30 Days
61-90 Days

31-60 Days
91-120 Days

120+ Days

10.9% 91-120 Days

18.2% 61-90 Days
16.4% 31-60 Days

6.4% 0-30 Days

48.2% 120+ Days

Howard’s End: A Movie  
About Trust
Trust and Financial Planning
By K.M. Roberts, CEO, Santa Fe Trust

Yes, I am referring to the Merchant Ivory film, exqui-

sitely set in the English countryside starring Sir Antho-

ny Hopkins and Emma Thompson. I’ve watched it again 

for the umpteenth time as all hopeless romantics do. 

The real star, however, is the house “Howard’s End.” 

The love felt by Vanessa Redgrave’s character for her 

home is brilliantly conveyed in her veteran acting skills. 

She wishes to bestow her precious property upon her 

new friend, clearly while in sound mind but feeble body. 

Writing a deathbed scribble in pencil without a proper 

witness is probably not the best way to ensure your 

wishes are carried forward. The English invented the 

idea of Trust, for heaven’s sake! 

All the drama in this movie could have been avoided with 

a well crafted Trust for the beloved property. Clearly, the 

reason for gifting the property was to place it into the 

heart of another who would love it for generations.

There are a bevy of solutions. Trust law allows the po-

tential for you to avoid probate and leave the property 

tended by a relative for years in a life estate for him 

and then provision it for grandchildren. Perhaps you 

and several beneficiaries are contemplating “Tenants in 

Common” as a solution. 

Who will inherit your “Howard’s End?” Call me to dis-

cuss your Trust and how to include real estate in your 

plan now, and in the future—because I’m not sure how 

much longer pencils will be around.

A Home on Upper Canyon Road, listed by Ray Rush and Tim Van Camp
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Homes With History
By Angela Gutierrez, Associate Broker, E-PRO/Admin. ABR, Sotheby’s International Realty

I find it meaningful that at one time homes and gardens were 

built, not necessitating a pursuit of style, but for function: when 

the land fed the people and the natural elements were ones’ larg-

est benefactor or opponent. It was this pursuit of functionality 

that created such a natural style and beauty truly indicative of 

Northern New Mexico architecture. One such home, nurtured 

by the grace of the Cerro Gordo hills, spirited by the views of 

Atalaya and Picacho Peak, sets claim as one of the oldest farm 

houses in Santa Fe’s Cerro Gordo district.

The south-facing, double adobe construction at 1520 Cerro 

Gordo, a sweet and welcomed Santa Fe rarity, functions as an 

excellent natural insulator in both summer and winter months.  

Even though the house has been updated with radiant heat, ev-

ery room has its’ own fireplace, indicative of the past use and 

the need for warming each room separately. Its’ current owners, 

wanting to foster the original nature of the home, installed a so-

lar system, in which the property can continue to utilize energy 

from the sun to continue its self-sustainability.

Being a truly selfless property and even maybe paying homage to 

the ancestral farming community, enduring are raised-bed, organic 

A Style Intuitive of Function: 1520 Cerro Gordo

vegetable gardens; sweet, natural flower gardens; a fruit orchard and 

big cottonwood trees that show their wrinkles in time by the girth of 

their trunks.  It’s true, the property has maintained its functionality 

throughout the years, but has since become perfected in a modern 

Santa Fe style by those who have lovingly cared for it. It’s easy to 

sense the grateful song of these double adobe walls, a rhythm still 

heard echoing throughout the historic New Mexico valley.

Listed by Associate Broker Susan Shields

505.470.3286, susan.shields@sothebyshomes.com
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the first place. There is a vast array of price points and finishes avail-

able and a savvy interior designer will know exactly how to maximize 

the budget, and get the perfect end result. 

If you are considering remodeling, a designer can transition the orig-

inal space to the remodeled space in a seamless and sequential way. 

When a buyer can’t tell the original from the new, you have a success-

ful remodel.

Are you building your dream home? Adding an interior designer to 

the team is money well spent. Taking lifestyle, aesthetic and budget 

into consideration, an interior designer can give assist in realizing 

your dreams and keeping the pitfalls at bay.

REAL ESTATE TOPICS

There are so many questions facing home-

owners these days: Should I put my house 

on the market? Should I consider remodel-

ing? Should I build my dream home?  

Why hire an interior designer…now?

If you have a home on the market, an interior designer can assist 

in getting the house “show ready.” Having a pair of objective and 

professional eyes can help with anything from editing what you 

already own, or suggesting paint colors, all the way to styling your 

home. The idea is for potential buyers to see themselves living in 

the home. 

Have you ever walked into a home to see potential, but ask yourself  

“how in the world did these finishes get chosen?” “I like the bones, 

but this house needs serious remodeling.” Potential buyers walk 

away because they are not willing to put time and money into a 

remodel or they simply can’t see the end result. This is exactly the 

kind of pitfall that can be avoided by hiring an interior designer in 

Why Hire an Interior  
Designer...Now?
Interior Design Today
By Annie O’Carroll, Principal,  
Annie O’Carroll Interior Design

What A Time To Buy
The Consumer’s Mortgage Handbook
By Ron Blessey, Broker/Owner, Homebuyers Mortgage

Earlier this month, the 30-year rate for a conforming loan, 

$417,000 or less, dropped to 4.125%—a record low not seen 

since 1971. Jumbo rates have also dipped below 5 percent for 

the first time in the last three years.

Because of the recent downturn in the stock market, domestic 

and foreign investors utilized a “flight to quality” and flocked 

to the bond market as a means to safeguard against the cur-

rent uncertainty. The 10-year treasury note, the benchmark for 

mortgage rates, also dipped to a 52-week low that week. Lend-

ers are seeing a huge uptick in mortgage applications as a result 

of low rates and attractive home prices. 

The median price of a home in Santa Fe, city and countywide, rose 

5.9 percent over the last quarter. Total sales for the second quarter 

of 2011 versus the second quarter of 2010 are up 4.7 percent. 

Homes are selling on average at 94 percent of their list price. A 

buyer that borrows $417,000 on a 30-year program at todays’ 

rates versus rates at the same time last year would save $340 per 

month. All these statistics point to the fact that purchasing a home 

here in Santa Fe, at this time, would be a prudent investment. Low 

payments and the tax deductibilty of your yearly mortgage interest 

point to “now” as an opportune time to buy. Call me to discuss the 

options available to qualified borrowers and to find out what is 

required to obtain mortgage financing.
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What's Inside, continued from page 1. 

connect with the nation and reestablish himself as a strong leader.
Okay, perhaps the real world is less dramatic, but the economic 
challenges we continue to face and the public’s loud call for our 
elected officials to act, translates into the need for bold action. 

In August, Ron Phipps the president of the National Association 
of Realtors (NAR), called on the White House to host a summit 
of policy makers, real estate industry leaders and government 
stake holders for the purpose of revitalizing the nation’s housing 
market. Others in the industry, including Richard Smith, the 
CEO of Realogy Corporation, one of the world’s leading pro-
viders of real estate and relocation services, also wrote to the 
Obama Administration asking that the White House host such 
a summit. Smith offers that such an event would give the Ad-
ministration (and I would assume, all government leaders) “…
the benefit of unfiltered, real-time market feedback.”

Besides bringing together leaders from the real estate broker-
age field, Smith and Phipps, in their respective messages to the 
White House, suggested that frontline business operators from 
the housing finance, home building and other related industry 
groups be assembled for a broad discussion about what needs 
to be done to put the housing market and economy on a path 
to recovery. 

Indeed, President Barack Obama has publicly conceded that the 
housing market recovery was faltering and that his administra-

REAL ESTATE TOPICS

tion would be “going back to the drawing board.” In August, an 
article in the Wall Street Journal offered this rhetorical head-
line: “Should Housing Be The Next White House Summit?” The 
article observed that it is not clear what ideas such a summit 
might produce and also confirmed that while many policymak-
ers have called for more aggressive government intervention 
like mortgage loan principal write-downs, some industry play-
ers have argued that the government should do less to intervene 
in the distressed real estate markets. 

However, in an interview in mid-September on NBC’s Today 
show, former President Bill Clinton pointedly stated that ad-
dressing issues like the challenges consumers are facing with 
home mortgages are critical to reviving the housing market and 
hastening economic recovery for our country.

A housing summit hosted by the White House might not be as com-
pelling a story line as found in The Fourth K, or Seven Days in May; 
nor would it not necessarily provide the single “silver bullet” to solve 
all of the problems manifested in today’s real estate market, but most 
everyone would agree that it couldn’t hurt in the effort to—as NAR 
president Phipps has stated—“…design a housing recovery plan 
that will serve our nation, its 75 million homeowners and indeed all 
Americans today and into the future.”

So, for now—and until next month—I wish you good luck and for-
tune in All Things Real Estate.

4 Camino Villenos, listed by Chris Webster
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Listing Homes For Sale In The Fall
Consignment Gallery Q & A  
By Stephen Etre, Co-Owner, Stephen’s, A Consignment Gallery (An Interview with Managing Editor Rey Post)

Q One of the things that happens each fall is the return to New 

Mexico of summertime visitors who have decided to make a 

home purchase. You also must see this occur each year.

A Yes, Rey, after nearly 30 years in the business, this phenom-

enon is almost as predictable as the change in temperature each 

fall!

Q As real estate brokers and their seller clients list homes for 

sale each fall, do you see added activity at the gallery?

A Absolutely true! Not only do I see real estate brokers and 

their clients visit me for tips on proper staging of their soon- 

to-be-listed homes, but often interior designers and home stag-

ing companies come to the gallery for furniture and accessories. 

Sometimes, a simple “freshening” of a property can make all the 

difference in how it is presented to the pubic for sale.

Q And, on the other hand, I suspect that some of these folks 

will also bring various items to the gallery for you to sell as part 

of “de-cluttering” a home as it is prepared for sale.

A Also true. And it isn’t just members of the real estate com-

munity that find their way to the gallery during the fall season. 

Often, real estate lawyers or trust fund administrators come to 

us for assistance in activities like staging estate sales, many of 

which are conducted in the fall before the winter season arrives.

Q And, of course, as we real estate brokers list and sell proper-

ties in the fall, the resulting impact is that buyers must come to 

the gallery to help furnish their newly acquired homes, correct?

A Yes, as I have I have told your newsletter readers before, for 

buyers, the gallery has been a major resource for furnishing 

homes with one-of-a-kind accessories, art, antiques and unusu-

al pieces of furniture. Often, people who move to Santa Fe and 

purchase a new home arrive without a stitch of furniture and 

find the gallery to be a valuable alternative to more traditional 

furniture and home accessory stores.

Q And whether you are a seller or buyer of a home this fall, 

don’t you have a special event in October that is a significant aid 

to people?

A Yes, on October 15 and 16, we are staging our annual fall sale. 

This is a very popular event and is well attended by people from 

all over the region. We offer genuine discounts on all of the items 

in the gallery.

Q So for anyone who is listing a home for sale, now is a good 

time to meet with you and your gallery colleagues about any 

items that could possibly be part of your fall sale inventory.

A Yes, it’s always best for anyone who wishes to engage us in the 

marketing of furniture, antiques or accessories to bring or email 

us a picture of the item. We can then give our best professional 

advice about how to successfully market the item. 

1012 Calle Lento, listed by Associate Broker Lucie Lawson
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It is a true passion for the spirit of the land that drove the Rare 

Earth New Mexico team to set aside more than 4,000 acres of 

Canyon Ridge Ranch in conservation...forever. From the com-

munity’s inception, the founders have joined with environmental

specialists and land planners to create a comprehensive plan that

protects not only the unspoiled spaces of Canyon Ridge, but 

the migratory corridors of its native inhabitants. This dedi-

cation to preservation has led the Rare Earth New Mexico 

team to receive national recognition for their conservation  

efforts at Canyon Ridge. Stay tuned for Steve Ziegler’s next Ranch 

Lifestyle installment...

Stewards of the Land
Ranch Lifestyle
By Steve Ziegler, Co-Managing Partner, Canyon Ridge Ranch Conservation Development

Additional to the FHA requirements mentioned in last months ATRE 

edition, Fannie Mae and Freddie Mac have loan criteria regulations. 

Above that, individual lenders have overlays, or additional require-

ments, that must be met by the applicants. Some of these regulations 

require the association to procure Fidelity Insurance.

Typically, Fidelity Insurance provides coverage for all officers, direc-

tors, and employees of the association, and all other persons han-

dling or responsible for funds administered by the association in an 

amount equal to three months’ aggregate assessments on all units 

plus reserve funds.

Even though your association may not currently have Fidelity Insur-

ance, consider the following:

This year there was an enormous loss in Ocean City, Maryland, to 

the tune of $850,000 stolen from approximately 23 associations over 

three years. According to the agent, “everyone in town” used the same 

“bookkeeper.” He was a hometown boy, whose family was well respect-

ed in the community. What they didn’t know was that this young man 

had a gambling addiction. He moved the funds from one association 

to the next to cover the money he was stealing, but when it was gone, 

there was no money to move around. It wasn’t until the insurance of 

all things was cancelled at one association that one board president 

Fidelity Insurance – Does Your Association Have It And Is It Enough?
HOA & Condo Association Insurance News 
By Vince Marciano, Marketing Manager, SAX Insurance Agency

‘ started questioning and asked to review bank statements. But it was too 

late. The money was all gone, and community after community started 

looking at their own books for the first time in years to find that their 

money was all gone too. Because the “bookkeeper” was not an employ-

ee or a property manager, there was no coverage under their Fidelity 

Insurance. The few communities who had purchased true, association-

specific Fidelity Insurance were able to recoup some losses, but most 

were not insured at a high enough limit.

The lesson: Mind your books! Review and modify your Fidelity In-

surance limits at least annually, require board member signatures on 

all checks, and require vacations of all employees and subcontractors 

so that a different set of eyes review the books at least annually. 

It is important to identify an insurance agent who has access to spe-

cific products that mitigate the fidelity exposures within Homeown-

ers Associations and Condominium Owners Associations. The expo-

sures mitigated should include at least the following: 

1	 Employee Dishonesty;

2	 Forgery and Alteration;

3	 Inside the Premises;

4	 Outside the Premises; and

5	 Computer Fraud.
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417 E. Palace Ave. Santa Fe, NM 87501 
505.982.6207  

Moving and Storage
Wilson Transfer & Storage, Inc.
505.471.6611
1201 Siler Road
Santa Fe, NM 87507

Professional Cleaning/Concierge
I Need A Wife
505.913.0410
bushe.003@comcast.net

Restaurants
Maria’s
505.983.7929
www.marias-santafe.com

Roofers
TC&I Roofing & Insulation
505.670.4892
www.tcandifoamroofing.com

Signs
FastSigns of Santa Fe
505.474.3551
www.FastSigns.com

Traditional Wood Barns
Sand Creek Post & Beam
210.364.7381
www.sandcreek4.com

Vacation and Long Term Rentals
Santa Fe Vacation Rentals, LLC
505.982.3966
www.santafevacationrentals.com

Become an Advertiser with “All Things Real Estate”

Call Rey Post 505.989.8900 to learn  
about the many benefits of advertising:
• Newsletter Article
• Dedicated Reference on Our Radio Show Web Page 
• Interview Opportunity on the Weekly Radio Show,  
  Sundays @ 12pm on 1260 KTRC-AM

Annie O’Carroll Interior Design
1512 Pacheco Street A-104
Santa Fe, NM  87505
505.983.7055
www.annieocarroll.com

Canyon Ridge 
Ranch Conservation Development
Chama, New Mexico
888.860.3443
www.DiscoverCanyonRidge.com

Fidelity National Title
300 Paseo de Peralta  
Santa Fe, NM 87501
505.995.8800
www.FidelitySantaFe.com

Home Buyers Mortgage Co.
1640 Old Pecos Trail 
Santa Fe, NM 87505
505.986.9080
ron@ronblessey.com

SAX Insurance Agency
615 La Bajada
Los Alamos, NM 87544
866.729.5390
www.saxinsurancenm.com

Santa Fe Trust, Inc.
4001 Office Court Drive
Building 1000
Santa Fe, NM 87507-4929
505.984.2700
www.santafetrust.com

Stephen’s,  A Consignment Gallery
2701 Cerrillos Road
Santa Fe, NM 87505
505.471.0802 
www.StephensConsignments.com
 
Westgate Properties, LLC
P.O. Box 23720
Santa Fe, NM 87502
505.995.3134 
www.westgatepm.com

Architecture
Deborah Auten Architecture
505.982.8956
www.deborahautenarchitect.com

Audio/Video Home Technology
A Sound Look
505.983.5509 ext. 201
www.asoundlook.com

Boutique Guest Retreat
Terrain Santa Fe
505.660.4734
www.terrain-santafe.com
 
Energy Analysis and Ratings
Planet Forward, LLC
505.670.6370
rod@planetforwardllc.com

Home Construction
Major Development, Inc.
505.470.0019 
www.MajorDevelopment.net 

Home Inspections
WIN Home Inspection
505.466.7243
www.wini.com/santafe

Land Development
Mark A. Lopez Associates, LLC
505.982.5633
www.marklopezassociates.com

Landscape Design
Thomas Williams Design
505.569.0266
www.thomaswilliamsdesign.com

* not affiliated with Sotheby's International Realty

231 Washington Ave. Santa Fe, NM 87501 
505.988.8088

326 Grant Ave. Santa Fe, NM 87501 
505.988.2533


